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INSPIRATIONS OF THE FRAMEWORK OF INTERNET PRIVACY PROTECTION IN AMERICA

Wang Zhong
(Tsinghua University , Beijing 100084)

Abstract The background and main content of (Consumer privacy in a networked world: a framework for
protecting privacy and promoting innovation in the global digital economy) was introduced, which released
by the White House. Combing with actual situation of China’s Online Privacy Protection, measures were
proposed to promote positive interaction between online privacy protection and industrial innovation,
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